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With climate activism on the rise
companies will no longer-beable to
ignore their climate footprints
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%’n out of 10 is not worried about

climate change (11%)

Note: Study performed on February 4-8 2019. 4016 respondents in Berlin, Stockholm, London, LA and Shanghai.



Awareness is growing....

58% 51% 86%

say it is important that say they would use the can imagine to opt for a
internet companies internet less if it would help provider of access/service
lower their carbon to fight climate change that is helping fight climate
footprint change

Note: Study performed on February 4-8 2019. 4016 respondents in Berlin, Stockholm, London, LA and Shanghai.



Business and politicians are seen as primarily
responsible to handle climate change

49% 44% 27%

Businesses Politicians Consumers

Question: Who'do'you think should be primarily responsible to handle climate change?
Number of respondents: 4061, multiple answers possible



IN CONCLUSION

People are concerned and want to
make a change. They are expecting
businesses to take responsibility and
provide sustainable solutions
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ENERGY

is at the core of global problems
— and opportunities

2017 2040

Share of fossil fuels Fossil fuels could still be
more than 65 % more than 50 %
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Year when committing to 100%

renewables
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Al for Earth

At Google, we strive to build - A O O e e ) O e SO
sustainability into everything we do. '

Truly innovative products
focebook suscanabity e ot Amssiynsie o : leave their mark on the world
mpact at a glance 2
instead of the planet.

550 million

We're committed to reducing our
greenhouse gas footprint by 75%
and reaching 100% renewable
energy in 2020

Facebook's mission is to give people the power to
build cormmunity and bring the world closer together.
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ENERGY-EFFICIENT LOW IN CARBON USING 100%
EMISSIONS RENEWABLE
ENERGY



o - cente omers' —
consumers aware of energy usagg,a.nd the
necessity of sustainable solutions

v' With the Fossil Free Data la
Center industry can make itse If an even bette
global corporate citizen, make customers
comfortable with their data footprint and
substantially contribute to the UN SDG #7




rowete Read mor at:
fossilfreedata.com




ROSES ARE RED
VIOLETS ARE BLUE
DATA SHOULD BE GREEN
THAT'S IT.
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